
SPEECH BY HON. PAUL GOLDSMITH,
MINISTER OF COMMERCE & CONSUMER AFFAIRS.

Good evening everyone.  

It’s great to see so many people here from across the creative sector. Together you represent a cross 
section of the many organisations and individuals producing the movies we watch, the books we read and 
the games we play. 

I’m sure I don’t need to convince you of the cultural contribution made by New Zealand’s writers, actors, film makers, m u s i c i a n s , 
fashion designers, game designers and other creatives of all kinds.

You entertain, inform and challenge us; you satisfy our love of beauty, our lust for blood; you explore what it is to be a New Zealander and the 
human condition generally.

Whether you are the actor or musician on the stage, or the person operating the curtain, the bookseller, the man who sells advertising to 
support the act or the woman who designs the table on which the deal is done – you’re all part of a massive industry that’s been building since 
the earliest humans discovered it was fun to beat sticks in time or draw buffalos on cave walls.

Having celebrated that cultural contribution, today we want to talk about the economic contribution of the creative sector.
Thanks very much to WeCreate for bringing us all together tonight.  

These PWC reports on the creative sector have clearly been driven by an industry with a proactive and collaborative approach. I commend you 
for taking this initiative and continuing to build the creative sector’s profile. 
This research paints a strong story of the value of the creative industries to New Zealand’s economy. The reports indicate that music, book 
publishing, film and television and games alone contribute $3.9 billion in GDP and support the employment of more than 42,000 people.

The reports also show that collectively the sector is taking a forward looking approach to understanding and quantifying its contribution to 
New Zealand.  There is much yet to do to broaden the picture.

It’s an important task, because my sense is that the economic contribution of the creative sector isn’t fully appreciated.

New Zealanders rightly celebrate our primary produce exporters.  They do much to drive our living standards.  I’m based in the Epsom electorate.  
Not somewhere that is often thought of as an exporting powerhouse.  But you only have to wander down Parnell to see the 180-plus people 
toiling away at Gameloft designing games for the global market, for example, to be reminded that in every part of this country Kiwis are doing 
amazing things, and much of the value created rests on intellectual property.  

And in the creative sector in particular much rests on copyright.

At the micro level, this is my personal background.  For nearly ten years before I came to Parliament I made my living writing books, and since 
half my clients were based in the UK or elsewhere, I was an exporter. 

Countless Kiwis have created their own business in this space.

And so the creative sector is important to the NZ economy.  The PWC study gives us a taste of the size of it.  We know that the opportunity 
is there to go much further, and we also know that we’re operating in a time of rapid technological change.
As Minister of Commerce and Consumer Affairs, I’m responsible for policy relating to Intellectual Property.  

Naturally, in Government, we want to make sure that market regulations support the development of new and innovative products and services 
to make the most of these opportunities and navigate through the challenges. 

So we have to ask do our copyright and designs regimes strike the right balance to promote innovation and an efficient New Zealand market 
for creative content, while protecting the interests of rights owners?
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Answering this question requires a deeper understanding of the issues that the industry now faces and the opportunities that the industry 
can build on. 

So before we think about launching into a full-bodied review of the Copyright Act we will conduct a study to deepen our understanding of how 
the creative sector uses the copyright and designs regimes. 

The Creative Sector Study will compile a quality evidence base to gauge whether these regimes are enabling us to make the most of our 
technological and creative potential. 

Understanding what is happening on the ground is an important first step.

The first stage will be a qualitative study to understand what you do and how you do it. This will result in a series of reports on each of the 
sub-sectors, identifying key trends relating to how creative works are created, disseminated, used, shared, protected and commercialised. The 
terms of reference for the study will be released in the coming days.

Officials will also be looking at the available quantitative data and any data gaps.

I believe that a better understanding of how works are created and the drivers and barriers to creation will help us understand the real world 
before we think about what interventions government might make.

Ultimately we want to ensure that the sector continues to thrive and NZ makes the most of the opportunities presented by the creative 
economy.  

I do encourage you to engage with MBIE officials, many of whom are here today, as we get this study underway.

Before I finish, I’d like to locate this study in the broader context of the Government’s Business Growth Agenda.

The BGA summarises the approach being taken to build a more competitive and productive economy.  Through it, we ask what businesses need 
access to in order to grow.  We break it down to six areas: access to effective capital markets, quality infrastructure, export markets, a skilled 
workforce, natural resources and innovation.

All of these are relevant to the creative sector (Natural resources perhaps less so, but even the potter needs his clay).
But the copyright issues in particular fall within the Innovation chapter.

The Government’s revised Building Innovation chapter will be launched next week, on 6 October. 

The first iterations from three years ago emphasised Research & Development and ICT, both of which are incredibly important to the economy 
and where this Government has invested considerable resources.  

I’m pleased the revised version includes the Creative Sector Study, because this too is fundamental to the foundations of an innovative economy.
This study is also part of a broader cross-Government work programme on convergence described in the Exploring Digital Convergence Green 
paper recently released by my colleague Amy Adams. 

Many of the challenges and opportunities of a converged world, where the boundaries between previously separate industries become 
increasingly blurred, are highly relevant to the creative sector. 

I’m looking forward to working collaboratively both across the creative sector and across Government to meet our shared goals of a thriving 
and productive creative sector.
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